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O GST Roll-out:
Particulars (% cr) Q1FY18 o Company has successfully migrated to GST

' = We welcomed GST with innovative "GST Muhurat Shopping” at the midnight
Income From Operations 4,705 of 1st July across all Big Bazaar stores — Event was well received by
thousands of shoppers across India

Gross Margins % 25% o Company is now looking forward to several economic benefits and higher
efficiencies on its Pan-India network of stores
EBIT 201 o We are continuously bringing in several technological advancements to tap
large growth opportunities that lie ahead in a GST enabled India
EBIT% 4.3% O Key Business Updates:
o Small Stores
PAT 148

= Strategy: Data & Technology led execution plan with robust membership base
PAT% 3.1% = ~2 lakh Members with 3 — 3.5x higher spends than non members
= Member visits are 3 - 4 times per month

Same Store Sales Growth % 11.8% o Future Pay: Already built a unique user base of >1.6 million users with average spend
per user doubling since its launch
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FUTURE RETAILI

Financial Overview

Income from Operations (% cr.) Same Store Sales Growth (%)
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B ! ()
12.5% : o
3,980 S
9.9%
Q1 FY17 Q2 FY17 Q3 FY17 Q4 FY17 Q1 FY18
Q1 FY17 Q4 FY17 Q1FY18 ==om==BigBazaar e=me==Qverall
Gross Margin EBIT Margin
25.1% 24.9% 25.0%
A / 4.3%
1,177 3.9% s
o 201
1,117 2.M 74
oF
1,000 G
Q1 FY17 Q4 FY17 Q1 FY18 Q1 FY17 Q4 FY17 Q1FY18
mmmm Gross Margin (R cr)  ==e=Gross Margin (%) mmmm EBIT (Rcr) =o=EBIT Margin (%)

FRL | Q1 FY18 Investor Presentation &

i
A
w
v



Update on Retail Network

Store Network & Retail Space (mn sqft)

Jun'17 | 10.45 0.55 1.23 0.09 0.21 0.95
Jun'16 | 9.83 0.50 0.75 0.08 0.50 1.27
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smarter living

mJun'16 = Jun'1?7

FUTURE RETAILI

Geographical Spread
Stores States / UT Cities

BIGBAZRAR 253 26 127
| fbb | 54 17 32
523 12 11#

Foodhall 7 4 4
@zone 19 7 10
“Homerow | 37 12 22
Cumulative 893 26 246

# Clusters | As on 30 Jun 2017

Total retail space: 13.5 mn sq.ft

New Cities Entered

o Big Bazaar: Guntur in Andhra Pradesh, Gorakhpur in Uttar Pradesh and Kangara in Himachal Pradesh

o All new Easyday stores opened in existing clusters
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GST Muhurat Shopping: Welcoming The Change FUTURE RETAIL

mlﬂﬂl ﬂlﬂﬂl ﬂlﬂﬂl ﬂlﬂﬂl Technology deployments continue to keep us ahead ”H”“

016 BAZMAR

ONE NATION

CELEBRATING 0 N E TAx

THE LAUNCH OF GST WITH

ISRE™  ONE BIGRAZMR

Make The Most Of It
At The GST Muhurat Shopping In

Tonight From 12aM To 2am

Committed to stay closest to our Customers at all times!
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RECOGNTITION

Created by: Internal Communical
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Making waves in Digital marketing

BIGBAZAAR

INTRODUCING A BRAND NEW

www.bighazaar.com

with first of its kind features:

BIGBAZAAR

ranks Big Bazaar
Mother’s day video as the top content
on facebook across India

#MakeTimeForMaa

Click Here
To Know More

BIGBAZAAR.

FUTURE RETAILI
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BIG BAZAAR.

" First of its kind initiative by an
Finally! Maga And —
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Watch The Video To Know More! \

retailer in the world

Presenting

SmartSearch

2nd June ——

Exclusive offers only on Google

Google

big bazaar rice

Begin your search with Big Bazaar on 2" June
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http://brandequity.economictimes.indiatimes.com/news/business-of-brands/hitting-bulls-eye-with-buffalo/59027998
http://brandequity.economictimes.indiatimes.com/news/business-of-brands/hitting-bulls-eye-with-buffalo/59027998

Social Media Innovations

FUTURE RETAILI

After the successful launch of the first of its kind social media campaign to increase
active consumer interaction more such campaigns were held this quarter where:

O A branded bestseller is announced
O Customers are required to retweet this announcement
O Every single retweet reduces the price of the product

O The lowest price is finally the price at which the product can be bought at any BB store

#DecideYourPrice on specified dates

campaign on Twitter
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INDIA HAS
DECIDED THE PRICE!

Now you can buy our Best Seller - Food Combo
at a whole new price.

Offer Details

Kosh Golden
Karmiq
Wheat +0ats - + Harvest
@ Aata ” Rice Beemo) 5 Sugar
s ki an

Visit any Big Bazaar store across the country.
Price valid for 18th and 19th Feb only.

FIND A STORE

=

BIEBAZAAR

o L 4
., ; #Decideyol"_pﬂc
", 20

INDIA
HAS
DECIDED

THE
PRICE!

A Pair of Mason Jars
MRP ¥31© | Store Price ¥158-
INDIA’S PRICE %79

Visit your nearest Big Bazaar store to buy it.
Prices valid for 22 - 23 April only.

INDIA
HAS

BIG BAZAAR

ECIDED
HE

PRICE!

Visit YOur nearest
Big Bazaar & fbb
store to buy it,
Prices valid for

8" & 9* April only.



P&L Statement

FUTURE RETAILI

Quarter ended
Particulars (Z cr.) 30-Jun-17 | 31-Mar-17 | 30-Jun-16
Total Income from Operations 4,705 4,484 3,980 18% 5%
Gross Profit 1,177 1,117 1,000 18% 5%
Gross Margin % 25.0% 24.9% 25.1%
Employee benefits expense 222 211 189 17% 5%
Rent including lease rentals 368 350 331 11% 5%
Other Expenditures 377 376 364 4% 0%
Total expenditure 967 937 884 9% 3%
Other Income 3 3 6 (55)% (M%
EBITDA 212 183 122 73% 16%
Depreciation and Amortisation 11 9 7 57% 21%
EBIT 201 174 115 74% 16%
EBIT Margin % 4.3% 3.9% 2.9%
Finance Costs 53 51 45 19% 5%
PBT 148 123 71 110% 20%
Tax Expenses - - - - -
PAT 148 123 71 110% 20%
PAT % 3.1% 2.7% 1.8%
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| FUTURE RETAILII
NAMASTE

This report contains forward-looking statements, which may be identified by their use of words like ‘plans’, ‘expects’, ‘will’,
‘anticipates’, ‘believes’, ‘intends’, ‘projects’, ‘estimates’, or other words of similar meaning. All statements that address expectations
or projections about the future, including but not limited to statements about the Company’s strategy for growth, product
development, market position, expenditures, and financial results are forward-looking statements. Forward-looking statements are
based on certain assumptions and expectations of future events. The Company cannot guarantee that these assumptions and
expectations are accurate or will be realized. The Company'’s actual results, performance or achievements could thus differ
materially from those projected in any such forward looking statements. The Company assumes no responsibility to publicly amend,
modify or revise any forward looking statements, on the basis of any subsequent developments, information or events.



